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Real-Time Streaming Protocols
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Bursting vs. Real-Time Streaming
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Bursting vs. Real-Time Streaming

--

~.-~ Burstware’s Intelligent Scheduling

The Burstware Solution
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m~,-~ Burstware Enterprise Solution

Burstware Enterprise Solution
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Burstware Demo - Product
High Quality Video and Audio

IsoleUon from Netwo~ Problem

No Single Point of Fellurl
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ram,. i Burstware Demo - Internet

’i Intemet Demo

mm,.~ Burstware Demo - The Lucy Channel
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Dem~ffon
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Categories of IP Licensees (partial)

S~war~

¯ Server Maruf~-t~m~l

m~n,,,~j IVT’s Family of Patents (Oct 1999)
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Technical Drill Down
~u.smms and Answors
Upco~ng F~tums

Bum~m ~
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m~�.. ~ Burstware Upcoming Features

"~ Burstware Upcoming Features (cont’d)

~’i QoS At The Top: Cost Effective Solution
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Streaming Characterized

Bursting Characterized

m~,. ~ Overview of Burstware Architecture

j~
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The Bumtware Simulator
Quantifies Ilte he,ellis of dellv~tng media with Burstware

Results show up to 60’/, network throughput
improvement using Burst-ware Is the delivery
mechanism

Joint Business Opportunities
B~ztw~re Makes the KIl~" Application

Joint Opportunities           m~,.
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Why Burstware?
Why Is It ~11e Best?

m~la

The Developers of
,~buts~are
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Support Information

User Name:
Pa~word; Optimize
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m~.~ ~ !Streaming vs. Burstware

Streaming vs. Burstware

JrMedia Delivery & PubliclPrivate Networks

14

CONFIDENTIAL                                                                   BUR5085122



Regional Sales Offices
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Sales - Signed Deals

Burstware Support Services

TWO SuppO~ Packages (standartl and customix~d)

A~vertising Opportunities

Total Online Adverting Market (millions)
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Advertising Opportunities
Total Advertising Market (billions)

IVT History               J

Management Experience
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m~,=-~ Executive/Operational Organization

m~,’i ExecutivelOperational- Management
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m~,.~ ExecutivelOperational- Management

mw~,,~ ExecutivelOperational- Management
Richard Jomel, CFO

Technology - Organization
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Technology - Management
Kyle Fau~kner, CTO

Technology - Management
June W~lto, VP of Engln~edng

F~6’8 ~ ~v~t ~mn~ R~

Marketing Organization
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Marketing - Management
Suzanne Leed~ OIr~c~or M Marke~ng

Business Development Organization

Frank Schwartz
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Mike Moskowitz

Sales Organization
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